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| Exhibitor development and points of focus

Following its launch in 2005 the ITnT has already become a ‘must’ for visitors and exhibitors at
the beginning of the year. Having been clearly marketed as a trade fair for IT and
telecommunication the ITnT has become a highly influential commercial base, setting the tone in
Austria and increasingly in the whole of Central Europe. The concept for a compact B2B show
has gone down very well throughout the entire ICT sector. The number of exhibitors has already
doubled since the show’s launch and the proportion of exhibitors from abroad has increased 5-
fold over the same period.

Exhibitor Development
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ITnT exhibitors are planning to expand activities into the surrounding countries. As well as
Germany, the neighbouring CEE/SEE countries are also in sharp focus.
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Exhibitor business expansion into:

ltaly 8%
Slovakia 9%
Croatia 12%
Romania 14%
Slovenia 17%
Hungary 18%
Czech Republic 18%

Germany 19%
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Number of exhibitor according to focus:

Product & Solution Presentation

Voice over IP
Business Intelligence
Open Source
e-Government

Media

Outsourcing
Services

Mobility

CRM

ERP
Telecommunications
Infrastructure & Solutions
Hardw are
IT-Security

Softw are & Services
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Il Visitor poll evaluation

There has also been a continued increase in the number of trade visitors at the ITnT. The
interesting exhibitors, fascinating projects and key players in each sector are also reflected in the
increase in visitor numbers. The majority of visitors at the ITnT come from Austria, mostly from
Vienna and Lower Austria. The visitors making the trip from further afield come from Germany,
Slovakia, the Czech Republic, Slovenia and Hungary. Being positioned as a CEE/SEE platform
the ITnT is most attractive to neighbouring countries; however numerous delegations and
representatives from the public sectors in each country also attend the ITnT. The proportion of
foreign trade visitors present has grown by 34% compared with 2007!

Trade visitor development
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Top 10 visiting countries after Austria

Serbia
Romania
Poland

Croatia
Switzerland
Hungary
Slovenia

Czech Republic
Slovakia

43%
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o |ITnT attracts visitors with executive purchasing functions

The majority of people attending the show are managers and sales executives. There was also a
significant increase in the presence of buyers compared with 2007. 55% of these people play a
decisive or influential role in their company’s purchasing decisions. Over a quarter of them work
in information and consultation. Another strongly represented group is made up of visitors from
the industrial sector, public sector, wholesale and retail. The ITnT attracts trade visitors from
small, medium and large-sized businesses, although this year half of the trade visitors came from
larger-sized enterprises. Over 40% of the trade visitors present were regulars and a third were
new this year.

ITnT visitors come from the following fields of industry...

Tourism & leisure

Transport & traffic

Health industries

Banks & insurance companies
Trades & crafts

Industrial sector

Public sector

Trading

Information & consulting 29%
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ITnT visitors are active in the following fields of business...

Controlling

Logistics& production
Purchasing

ITexecutive
Marketing/distribution
Management/self-employed

ITemployee 32%
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The role of ITnT visitors in ICT investment decisions
Advisory 29%
Decisive 28%
Influential 27%
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e Interesting new products pull in trade visitors to the show

Trade visitors come mostly to meet specific exhibitors, consolidate contacts and to gather
information for later purchases. However, trade visitors also attend the ITnT to satisfy specific
demands and to source new suppliers. Every second trade visitor comes to attend informative
speeches and presentations.

Reasons for attending the ITnT

Attend speeches & presentations

Seek solutions for a specific need

Find new suppliers and exhibitors

Specific need for a variety of goods and services

Interest in new products at the ITnT

Overall overview of the market, manufacturers and suppliers 74%
Gather general information for a later purchase 77%

General get together/keep up contacts 79%
80%
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M eet particular exhibitors

On the lookout for new products and solutions

Trade visitors showed most interest in network solutions, IT security, hardware, industry-specific
software, and telecommunication; 14% of these trade visitors work mainly for larger scale
companies and are also interested in IT advice. Over 2/3 of trade visitors believed this issue was
either important or very important.
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Trade visitors are particularly interested in...

Medical information technology 3%
Data w arehousing / data mining 8%
ERP systems 8%
Outsourcing / IT services 10%
CRM systems 10%
Web development / design 12%
Softw are development 12%
Databases 12%
Printing / scanning / DMS 12%
IT advice 14%
Memory solutions / back-up 15%
Voiceover IP 20%
Telecommunication 25%
Industry-specific softw are 28%
Hardw are 29%
IT security 30%

Netw ork solutions 31%
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Importance of IT advice

Rated 4 _ 8%
Not important (rated 5) - 5%
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Superior side events

The ITnT is rounded off by a selection of premium quality side events and features. 21% of trade
visitors expressed interest in the Key Note Area. 1685 trade visitors attended interesting
specialist speeches and discussions in the Key Note Area (plus 8% compared to 2007). The
quality of each of the items on the agenda was very high.

Side events: Trade visitors were interested in...

Matchmaking

Computerw elt Job Shop

Contact forum CEE/SEE

EC Austria Technology Park

Computerw elt Security Competence Centre

Computerw elt Executive Lounge

Key Note Area 21%
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Side events: Top trade visitor ratings (1+2 out of 5) for the following features

Computerw elt Security Competence Centre
Computerw elt Executive Lounge

EC Austria Technology Park

Computerw elt Job Shop

Matchmaking 83%

84%

Contact forum CEE/SEE

Key Note Area 86%
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Geat potential for the next edition

80% of trade visitors intend to return to the ITnT next year, showing good initial potential for the
next edition.
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ITnT well advertised

Visitors at the ITnT mostly find out about the show via internet/e-mail or via invitations from
visitors. However, information from the organisers and personal recommendations were also
stated as reasons for visiting.

Poll details:
Results of a poll of 510 trade visitors at the ITnT. Questioning via CAPI. Poll duration: 5" _7" February 2008
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